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About the project
The EERAdata project will develop and
test a decision-support tool to help local
administrations in the collection and
processing of their building and
demographic
data
towards
an
assessment and prioritisation of Energy
Efficiency
measures
in
planning,
renovating and constructing buildings.
While EU policy assigns a primary role to
Energy Efficiency (EE), the lack of a
holistic understanding of the impact of EE investments has hindered its integration in
the policy-making process. Coordination between demand and supply side of energy
policy is not targeted, and there is need to gather the evidence on the benefits of EE
in ecological and socio-economic terms as well as on its interactions with the broader
policy context and energy market.
Project’s goals
The project aims to develop:
•

Guidelines and roadmaps for the advancement of the clean energy transition

•

Joint thematic studies and analyses reports on territorial needs and
decarbonisation pathways

•

A fully developed and tested decision-support tool to help local administrations in
the collection and processing of their building and demographic data towards an
assessment and prioritization of EE measures in planning, renovating and
constructing buildings
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Abstract
This deliverable describes the online and printed materials that have been developed for the
project up to M6 and that have been used to promote EERAdata to our stakeholders and the
general public, as well as the events EERAdata attended. These materials include the project
website, social media accounts, blogs and press releases, project brochure, pull-up banner,
folder, video and newsletter.
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Executive summary
Disseminating the project’s results and raising awareness of the EERAdata tool is an
instrumental part of the project’s success. As such, dissemination and communication
activities are key in engaging with relevant stakeholder communities and setting the
basis for a successful exploitation.
As described in our dissemination and communication plan (D8.1), developing and
using online and printed materials is an essential part of our strategy for raising
awareness about EERAdata and promoting the project outcomes.
This deliverable describes the online and printed materials that have been developed
for the project up to M6 and that have been used to promote EERAdata to our
stakeholders and the general public, as well as the events EERAdata attended. These
materials include the project website, social media accounts, press releases, project
brochure, pull-up banner, folder, video and newsletter.
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Abbreviation
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EE
DST
WP

Energy Efficiency
Decision-support tool
Work package

Table 1 List of acronyms/abbreviations
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1. Introduction
The main objectives of this project are:
1) To bring the Energy Efficiency (EE) First principle to fruition by evaluating
relevant technical, economic, socio-economic and environmental variables,
indicators and impacts across the most relevant sectors and markets
2) To develop an appropriate method and reliable data analysis framework to plan
and assess Energy Efficiency investments in buildings and compare their
impact against supply-side investments in additional energy generation and
imports
3) To build a decision-support tool (DST) enabling regional/municipal
policymakers to plan and prioritise Energy Efficiency investments in buildings
based on a holistic assessment of their multiple benefits
4) To enable public authorities and energy agencies at regional and municipal
levels to access, collect and integrate building stock data from various sources
and formats into a coherent digital model of the building stock to support an
effective assessment of Energy Efficiency investments
5) To facilitate the implementation of the Energy Efficiency-first principle through
investment in building by linking stakeholders across policy areas and
promoting the EERAdata decision support tool

Defining a strategy for effective dissemination and communication involves defining
and planning the key messages of the project, the target audiences we want to reach,
the tools and channels used to reach them and the timing of these activities. These
are all detailed in D8.1 (Dissemination and communication plan), whereas this
deliverable describes the online and printed materials that have been developed for
the project up to M6.

2. Project website
2.1 Website structure
The project website was set up in M3 (September 2019) and is managed by TRI.
It contains information about the project, including its key messages and goals, main
outputs and information on the project consortium.
Over the course of the project it will be regularly updated to inform our target
stakeholders and the public about EERAdata’s progress and results.
The website has the following structure:
- Home page
- News
- Project outcomes
- Contact us
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2.1.1 Home page
The “Home page” presents the following information and structure:
o
o
o
o
o
o

About EERAdata
EERAdata Impact
a preview of the Latest EERAdata News
a preview of the Project Outcomes section
Join our newsletter subscription box
Project partners
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Figure 1 Project website Home page

2.1.2 News section
The “News” section displays the latest updates about the project including blogs, press
releases and shorter news items.

Figure 2 News section
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As of 30 January 2020, it contains the following news:
•
•
•

Supporting policy decisions and renovation action to prioritise investments
in energy efficiency
EERAdata launch symposium: why the future of the project highly depends
on collaboration with end-users
EERAdata enters an exciting stage of the project in February

2.1.3 Project Outcomes
This section provides additional information about the project by describing the
planned outcomes, i.e. the main objectives and a short summary of the work carried
out within each work package (WP). Once the project public deliverable reports are
available and accepted by the EC, they will be published in this section under the
related WPs.

Figure 3 Project Outcomes

2.1.4 Contact us
This section directs the visitor to the “Contact us” form that allows users to send us
questions or enquiries about the project directly from the website without having to
send us an email if they do not have our email address or prefer to use this means of
communication.
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Figure 4 Contact us form

2.2 Website analytics
The graph in the image below indicates the number of visitors we’ve had on the
EERAdata website since its release in M3 with details on the type of users (new vs
returning) and the average time they spent on it.

Figure 5 Website analytics

The website has been up and running only for a few months, but the graph shows that,
on average, there is a consistency in the number of visits per month, with a small
decrease in visits only during the holiday period. Since its release, we’ve had 156
visitors, 82.5% of which are new visitors, demonstrating that more and more people
are learning about and showing an interest in the project by coming to visit its website.
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3. Social media
TRI set up two social media platforms (Twitter and LinkedIn) in M1 to share information
about the project and to act as an information resource for outside organisations and
experts to learn more about the project, its activities, relevant initiatives and the project
partners. These channels are used to raise awareness, promote the scientific outputs
in an accessible way, publicise the outcomes of the project, and to engage with
stakeholders. TRI posts at least 3 times per week and the content posted on both
social media channels is a mix of news articles relating to the topics covered by
EERAdata, project information/updates, project video, event promotion and key
research findings.
As of 30 January 2020, we have 53 followers on Twitter and 53 connections on
LinkedIn, but these numbers are expected to grow over the course of the project.

Figure 6 EERAdata Twitter account
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Figure 7 EERAdata LinkedIn account

4. Printed materials
As described in D8.1 (Dissemination and communication plan), printed materials are
a useful means for promoting the project at third-party events.
In M2 and M3, TRI designed a project brochure, a pull-up banner and a folder for the
Launch symposium which took place on 18 October 2019 in Munich, Germany,
however, they will be used to promote EERAdata at future events as well.
They contain core information about the project, including its key messages, with
graphs and capturing visuals to better outline the project’s objectives and
methodology, information on the partners involved, contact information (including
website and social media), and EU funding acknowledgement.
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Figure 8 EERAdata brochure

Figure 9 EERAdata folder
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Figure 10 EERAdata pull-up banner

5. Press releases
Press releases are one of the main means to inform the media about the project and
its key findings and achieve a wider dissemination and communication of results,
especially to the public, ultimately increasing interest in EERAdata and the topics it
covers both at the local and European/global levels.
15
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As detailed in D8.1, press releases will be prepared upon reaching major project
milestones and at the start and end of project.
So far, we have prepared the first press release to announce and promote the launch
of the project. This has been circulated to a number of media contacts and posted on
the project website in M3, as soon as the project website was available.
The press release was also adapted for Trilateral’s website to announce the start of
the project and TRI’s participation, and shared through TRI’s social media accounts.
For the full press release see Annex 1 of this document.

6. Newsletter
The main aim of the newsletters is to create and foster engagement and a discussion
network of interested parties around the project, to accelerate their involvement and
to create awareness of the research results.
Over the course of the project we plan to develop and distribute to our stakeholder
network a newsletter every 6 months.
The distribution of the first issue is planned for the first week of February 2020 and its
aim is to introduce our stakeholders to the project, its objectives and methodology and
to provide the first updates, as well as information on upcoming events and interesting
news and reads from external sources in relation to Energy Efficiency (EE) and the
topics covered by EERAdata.
Here below is a preview of the first issue.
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Figure 11 First newsletter

7. Project video
During the launch symposium in Munich, we interviewed some of the partners and
stakeholders that attended the event. Part of this footage has been used to prepare
the first short video of the project which introduces the main concepts behind
EERAdata and what we aim to achieve over the course of two and a half years.
The video will be published on Vimeo or YouTube and on our project website and
shared on social media and our first newsletter during the first week of February 2020.
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Figure 12 EERAdata video

8. Third-party events
Conferences, workshops and other third-party events represent a great opportunity to
get immediate feedback from researchers and experts in the field, providing two-way
communication between the project partners and our stakeholders.
Over the course of the project, the EERAdata consortium will disseminate and build
support for the project and its results by presenting the project and its findings at a
number of public events and conferences that relate to the project’s work in the energy
sector.
The table below lists the third-party events EERAdata attended during the first 7
months of the project.

Event

Date and place

Trialogue ®: “Building renovation: not only good for the
climate – what are the additional benefits worth?
Symposium on valuing the multiple benefits of energy
efficiency
Expert Workshop: Making multiple benefits for home owners
tangible – what does a renovation offer?

05.09.2019, Berlin,
Germany
28.10.2019, Berlin,
Germany
23.01.2020, Berlin,
Germany

Table 2 Third-party events attended

9. Conclusion
This deliverable provides information on the project’s website, social media accounts
video, newsletter and the printed materials (brochure, pull-up banner and folder) that
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have been developed, and the events EERAdata attended during the first 7 months of
the project.
More materials are envisioned for the remainder of the project lifetime and these will
be reported in the mid-term and final review reports.
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Annex 1 – First press release

Supporting policy decisions and renovation action to prioritise investments in
energy efficiency
The lack of the overall understanding of the impact of energy-efficient investments has
made it difficult for policymakers to integrate it into their policymaking process. There is
a need to gather evidence on the benefit of energy efficiency in ecological and socioeconomic terms.
These are the challenges that EERAdata will address over the next three years with the help
of academics and experts throughout Europe.
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EERAdata is a new EU funded climate change initiative that will work with several
municipalities to identify old building stock that can be upgraded to be more energy
efficient.
The project encourages local authorities not to rule out the renovation of old building
stock – thus transforming regions and municipalities towards a sustainable and energyefficient future.
Partners will work with 2 pilot local authorities City of Copenhagen in Denmark and the
Municipality of Velenje in Slovenia to create a decision-making tool that will identify older
building stock that could be upgraded to be more energy efficient.
The team behind EERAdata will access the technical and socio-economical information
across the relevant sector to develop the appropriate methodology and data analysis
framework to plan and compare investment and impact in Energy Efficient Buildings.
This data and information will then be used to create a user-friendly tool that will enable
policymakers to plan and prioritise EE Investment.
The project co-ordinator Sebastian Botzler, Institute of Energy Efficient and Sustainable
Design and Building, Technical University Munich said:
“Deep building renovation is providing greener, healthier, more valuable and climate
friendlier buildings for all of us. EERAdata is setting the frameworks for it. Scientists,
municipalities, and whole regions from all over Europe are developing the tools and
methodologies to collect the necessary data, to assess the data with socio-economic
indicators and finally steer a sustainable transformation of our urban building stock.”
The specific objectives of the project are:
•

•

•

To build a decision-support tool (DST) enabling regional/municipal policy-makers
to plan and prioritise EE investments in buildings based on a holistic assessment
of their building data. In focus: multiple benefits.
To enable public authorities and energy agencies at regional and municipal levels
to access, collect and integrate building stock data from various sources and
formats into a coherent digital model of the building stock to support an effective
assessment of EE investments.
To operationalise the Energy Efficiency First principle by assessing and
quantifying relevant technical, economic, socio-economic and environmental
variables, indicators and impacts across relevant sectors and markets that
influence the building renovation action.
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To develop an appropriate methodology and reliable data analysis framework to
plan and assess EE investments in buildings and compare their impact against
supply-side investments in additional energy generation and imports.
The Kick-off meeting took place in Malaga, Spain on July 2019 and it provided the perfect
opportunity for representatives from partners to meet, share information and plan their
work for the next two and a half years.
•

The work will be undertaken in collaboration with partners situated in 6 different locations
across Europe. A mix of academic and business expertise will contribute towards the
project including;
•
•
•
•
•
•
•
•
•

Technische Universität München
ITTI Poland,
Trilateral Research
Technical University Denmark
KSSENA
Andalusian Energy Agency
KØBENHAVNS KOMMUNE
MESTINA OBCINA VELENJE
Colegio Oficial De Arquitectos De Málaga.

For more information about EERAdata follow us on Twitter and LinkedIn.
This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement No 847101
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